
CONSULTING AND COMMUNICATION STRATEGY 
FOR THE ART MARKET





Artcento entered the art market by directing the global 
communication campaign for the sale of the painting 

by Caravaggio of Judith and Holofernes that was 
rediscovered in Toulouse by the auctioneer Marc Labarbe. 
It was a privilege, an honor, and a challenge in line with 

the canvas itself - a historic and important event. 

The story actually began before, in 2014, when 
Chloé Letiévant and Clothilde Delemar, the co-founders 
of Artcento, were working at the offices of Cabinet Eric 
Turquin to whom the Caravaggio would be entrusted. 

Both would be responsible for organising exhibitions of 
the work in France and abroad (London, New York, Paris) 

and for producing the communication tools.

They played a central role on the committee that piloted 
this sale, a major event with international scope that 
propelled their firm into the spotlight, bringing them 

recognition as a major reference on the international art 
market.

PRESENTATION



This spectacular start did not go unnoticed, catching the eye of 
many high profile clients. Other projects for promotional and 

media communication quickly followed for the sale of works by 
major artists: Cimabue, Francesco Bordoni, the Master of Vissy 

Brod, Camille Pissarro, Jusepe de Ribera, Camille Claudel, Michael 
Sweerts, a Chinese Qianlong period vase.... 

The legitimacy of Artcento is now firmly 
established and the success of its strategy 

validated. 

The two founders built this singular approach after many years of 
apprenticeship with Cabinet Eric Turquin, during which time they 

worked with auctioneers, experts, curators, dealers and collectors.
Years that allowed them to acquire in-depth expertise of the 

workings of the art market. 



Our services in 3 steps.



Consulting & Strategy

Whether the creation of a communication campaign 
for a sale, an object, or corporate communication, we 
target your needs and expectations in order to develop 

a personalized strategy.

We are attentive to the project; define 
its goals in order to create the outline 

of a communication plan that best 
meets the expectations and needs of 

all involved. 

In practical terms, we orchestrate the meeting of several 
trades in order to obtain all the oral and visual material 

which will then be used in all types of media: press 
releases, videos, podcasts, content for social networks, 

etc..., and then translated for international use.

We guarantee confidentiality and professional secrecy - 
always safeguarding the interests of the client. 

 



Conception & Realization

We are a team of market professionals, specialised 
journalists, copywriters, producers, artistic directors, 
all driven by the same desire: to use aesthetics and 

narrative to enhance the appreciation of the works of 
art, to bring your savoir-faire to the fore and share your 

knowledge.

 Our knowledge of art history enables 
us to understand the 

historical context of the works in 
order to respect their uniqueness, 
singularity and the integrity of the 

artist. 

We handle projects that often combine different
professionals - each in their specialised metier -

intermediaries, and decision makers. We are meticulous 
in our choice of equipment to create the visual tools: 

state-of-the-art video equipment, microphones, lighting, 
and integrated web development. 

 
Finally, our knowledge of social networks, SEO methods 

and advertising ecosystems allows us to give your 
campaign the visibility it deserves so that it has the 

desired impact.

We use aesthetics to drive the 
narrative and the narrative to drive 
those who are passionate about art.

https://www.youtube.com/watch?v=foDIbArkdAc&t=143s


Promotion
Our team ensures that there is 

follow-up on every project.

Whether it be the French or international press, web 
or print media, we can take care of all press relations, 

offering suitable formats for all  journalists. 
Our team ensures all follow-up, including reminders and 
management of exclusives. We have a list of influencers 
who provide additional support. We contribute our own 

client lists (recipients of the Artcento newsletter, our 
list of private and institutional buyers) to complete the 

process of promotion.



Examples of recent projects



Creation of a global 
communication 

campaign for the sale 
of an early painting 
by Jusepe de Ribera, 

presented for sale 
at Drouot by the 

French auction house 
Daguerre, 

sold for €1,820,000 
on 16 June 2020.

To consult the press kit of the sale 
of 16 June 2020 :

COMMUNIQUÉ DE PRESSE

PRESS RELEASE

RIBERA
Previously unrecorded, the painting 
was unknown to Ribera specialists. 
Authenticated by Stéphane Pinta, 
expert at the Cabinet Eric Turquin, 
it was presented at auction with an 
estimate of €200,000 to €300,000. 
Jusepe de Ribera (1591-1652) was 
only about twenty years old when he 
painted this work. At the time of the 
painting’s execution, the Spanish-
born artist had not yet become the 
great painter of Naples, one of the 
most important artistic centres of the 
17th century. It was in Rome, around 
1610, before the Neapolitan period, 
that he created this singular and 
disturbing allegory of Knowledge.

Consult the video by clicking on the image :

- Creation of a strategy and action plan 
in partnership with the auction house and 
the expert  
- Design and production of the press 
release in both English and French
- Press and public relations management 
(France and international)
- Creation of long and short format 
promotional videos
- Development of a Social network 
strategy (Facebook, Instagram, Linkedin)
- Management of Advertising space 
purchases (web, print, social network 
influencers) 
- Distribution to recipients on Artcento’s 
listing of galleries, institutions and 
networks

http://www.artcento.com/wp-content/uploads/2020/01/Dossier-de-presse-RIBERA-FR.pdf
http://www.artcento.com/wp-content/uploads/2020/01/Press-Release-RIBERA-.pdf
https://www.youtube.com/watch?v=rbC2htG4Zfk


Creation of a global 
communication campaign 

for a bronze bust 
attributed to Francesco 
Bordoni presented for 

sale by Baecque & 
Associés and sold for 

€ 2,400,000
on 20 November 2019. 

The appearance of this rediscovered 17th century bronze portrait, of 
high quality and remarkably well preserved, was an important event for 
the antique sculpture market. It even allowed the man portrayed, Paul 
Phélypeaux de Pontchartrain (1569-1621), to be restored to his rightful 
place in French history. This minister of Henri IV had in fact helped 
to stabilize royal authority after the assassination of the king, and to 
maintain peace in the realm. Scientific and technical analyses, as well 
as the important historical research carried out by the experts of Lacroix 
& Jeannest, made it possible to attribute the bust to Francesco Bordoni 
(1580-1654), an artist of Italian origin who became the official sculptor to 
the King of France.
- Development of a strategy and action 
plan in partnership with the auction 
house of Baecque et Associés, the 
offices of Lacroix & Jeannest and the 
press officer for the auction house
- Creation of the press release in both 
French and English  
 

- Creation of four thematic videos and 
a teaser
- Strategy for Social Network 
(Facebook, Instagram, Linkedin)
- Distribution to recipients on 
Artcento’s listing of galleries, 
institutions and networks.

BORDONI



Creation of promotional videos and visual aids for the 
press conference for the sale of a painting, The Mocking of 
Christ, by Cimabue rediscovered by Maître le Coënt and 

authenticated by the experts of Cabinet Eric Turquin. Sold by 
the auction house Actéon for €24.180.000 

on 27 October 2019.

As the 8th most expensive Old Master 
painting in the world, the sale of the Cimabue 
was a highlight for the art world in 2019. 
The exceptional discovery of The Mocking 
of Christ made it possible to continue the 
reconstruction of a diptych of which two 
other scenes were known: a Flagellation 
(Frick Collection, New York) and a Madonna 
and Child (National Gallery, London).

- Creation and distribution of a pre-sale 
promotional video.
Live capture-editing of the film of the sale itself, 
filming on the day of the sale for real-time 
broadcast to the press
- Official photographs of the sale - collaborating 
with an independent press officer
- Development and implementation of a strategy 
for social networks (Facebook, Instagram, 
Linkedin)  
- Distribution to recipients on Artcento’s listing of 
galleries, institutions and networks

CIMABUE
View the video by clicking on the image :

https://www.youtube.com/watch?v=JN8HFXzfc18


Participation in the steering committee for the 
sale of a painting by Caravaggio, Judith and 

Holofernes, rediscovered by Master Marc 
Labarbe and authenticated by the Cabinet 

Eric Turquin. Design and execution of a global 
communication campaign in collaboration 

with a strategy consultant and a press officer. 
Painting sold privately on 25 June 2019.

CARAVAGE

The rediscovery of Judith and Holofernes, Caravaggio’s long-lost 
masterpiece, was and remains a major event and a decisive contribution 
to the understanding of the oeuvre of one of the greatest painters in 
the history of art, as well as being one of the most highly publicised 
paintings of 2019.

- Creation of a visual identity and a global artistic direction 
- Design and production, distribution of ten thematic videos
- Design and maintenance of a dedicated website
- Creation of Podcasts 
- Creation of web and print ads
- Creation of visual supports for press conferences, writing articles and other 
content
- Organisation of exhibitions in France and abroad (London, New York, 
Paris)  in partnership with the Cabinet Eric Turquin  

View the video by clicking on the image :

https://www.youtube.com/watch?v=wKSEDz6W4C4&feature=emb_logo


Creation of a video 
about the rediscovery 
of a self-portrait by 

Artemisia Gentileschi, 
Self-portrait as Saint 

Catherine of Alexandria. 
Presented for sale by 
auctioneer Christophe 

Joron-Derem on 19 
December 2017 and 
sold for €2,360,600. 

Acquired by the 
National Gallery of 

London.

GENTILESCHI

This painting was previously 
unrecorded and unknown to the 
specialists for Gentileschi. Dated 
around 1614-16, the work was 
painted during the artist’s Florentine 
period and relates to another canvas 
of Saint Catherine by Gentileschi 
that hangs in the Uffizi Gallery in 
Florence.  Authenticated by the 
experts of Cabinet Eric Turquin, it 
was presented at auction with an 
estimate of €300,000 to €400,000. 

It is fascinating to be able to retrace 
the path of this extraordinary 
painting from its discovery by 
French auctioneer Joron Derem to its 
presiding over the 2020 Artemisia 
Gentileschi exhibition at the National 
Gallery in London.

View the video by clicking on the image :

- Production of  long and short format 
videos.
 -Management of press relations 
(France and international) 
- Distribution using Artcento’s listing of 
galleries, institutions and networks.  

https://www.youtube.com/watch?v=PlhsOmmfJJs&t




+33 (0)6 67 51 10 05
+33 (0)6 66 67 37 96

contact@artcento.com

69 rue Sainte-Anne 75002 Paris

Discover all our projects on : artcento.com

Located at 69 rue Saint-Anne, the offices of Artcento are situated in the heart of the 
Paris art market, next door to some of France’s leading specialists, perfectly positioned 
to bring together expertise in art and expertise in media and communications; working 

hand in hand to enhance the value of your works of art.


